PIVOT POINT

Media Creep

Simon Uwins nails it, right on the cover of this
issue of The Hub. In the mad rush to turn every
digital dot in America into an advertising message,
we forgot about the most important thing.

The most important thing is, what’s the point? If
we’re not helping people live better lives, we are not
helping ourselves. If all we are doing is interrupting
people who don’t have time for interruptions, we
can’t expect their attention. If all we are doing is

annoying people who have zero

. . tolerance for annoyance, we

The medium is y

no longer the can’t earn their trust.
message.

If all we are doing is pelting
people with endlessly irrelevant
messages, we can’t claim their
loyalty. And if we can’t claim their loyalty, we don’t
have a prayer of a positive return-on-investment.

We can run whatever media-mix model we
like, but all we’re likely to achieve is a marginal
improvement on what is otherwise an unmistakable
downward spiral of frustration and, ultimately, failure.

We can hope that Tesco will set a fine example
when it starts opening its Fresh & Easy Neighborhood
Market stores later this year. Based on what Simon
says in our cover story interview (see page 20), we
can anticipate a brand experience that is free of
irrelevant ad messages and chock full of satisfied needs.

If Tesco actually walks that talk, it might roll
over Wal-Mart, Whole Foods —maybe even Trader
Joe’s—in record time. It will do so by doing what
good marketers have always done — listening more
than talking, and delivering more than advertising.

The medium is no longer the message. It is the
promise. Can we keep it?

Tim Manners, Editor-in-Chief
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COVER STORY

Fresh as Tesco

“The outside of the store itself is like a brand statement,”
says Fresh & Easy CMO Simon Uwins. “The same is
true inside the stores.” An exclusive Q&A interview by
Tim Manners.
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ROUNDTABLE

Tune-in, Opt-Out

Old media aren’t dead, but they sure smell funny.

A discussion featuring Jim Garrity of Wachovia,
Chuck Fruit of The Coca-Cola Company, John

Gilbert of TJX Companies and Steve Pinetti of
Kimpton Hotels & Restaurants.
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RESEARCH REPORT

Socialized Media

What is the marketing potential of Facebook, MySpace
and LinkedIn? An executive summary of a Reveries.com
survey.
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CMO MEMO

Google, Schmoogle

Search engines should help people aggregate, sift,
and create a consideration-set prior to purchase.
By Charlie Tarzian.
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COOL NEWS

The future of newspapers, the potential of widgets, and the success of
Moosejaw Mountaineering.

COMMENTARY

Cyberspace Odyssey | The dawn of social-network marketing: A commentary
on a Reveries.com survey. By Rodney Mason.
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Across the Divide | Digital media signage is not just for advertising anymore.
By Stuart Armstrong.

FIELD REPORT

Shopping Simplified | A new study reveals eight simple factors driving
shopper satisfaction, loyalty and word-of-mouth. By Al Wittemen.
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Small & Green | Tesco capitalizes on key trends to conquer America.
By Bryan Gildenberg.
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Active Design | Design should not only look great, but also make shoppers act.
By Jonathan Dodd.
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Ka-Boom Ka-Ching | Someone turns 50 every eight seconds. Are you following
the money trail? By Dori Molitor.

CASE STUDY

Sneaking Up | Onitsuka Tiger ambushes Nike and Adidas with an
explosion of TV-free ideas. By Scott Goodson.

COOL BOOKS

A roundup of current releases of interest: The Cult of the Amateur, Porch Talk
and Made in China.
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