RESEARCH REPORT

Which brands have the strongest

identities? Macintosh or Windows?
Kennedy or Reagan? Walmart or Target?
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Bigger

BMW 55.6%

Mercedes 44.4%

Honda 52.4%

Toyota 47.6%

McDonald’s 85.8%

Burger King

14.2%

J. Crew

Banana Republic

55.0%
45.0%

Trader Joe’s

Whole Foods

51.5%
48.5%

Facebook

Twitter

82.7%

17.3%

Pillsbury Doughboy 80.8%

Mr. Peanut

19.2%




than EIVIS

Beatles

Elvis

68.0%

32.0%

Muhammad Ali

Lance Armstrong

67.9%

32.1%

Mona Lisa

Che Guevara

81.8%

18.2%

Kennedy

Reagan

72.0%

28.0%

Home Depot

Lowe’s

63.3%

36.7%

Walgreens

Cvs

51.2%

48.8%

Starbucks

Dunkin” Donuts

69.8%

30.2%
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