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Are you feeling the love from Walmart?

Can emotional response be quantified?
Which brands strike the best emotional
balance?
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Walmart

Is Walmart's primary appeal to you more
emotional or rational?

More rational 52.8%

Walmart doesn't
appeal to me

Equally emotional
and rational - 7.9%

34.1%

Neither emotional I .
nor rational 3.4%

More emotional I 1.9%

How important is the Walmart shopper to the
success of your brands?

Not at all 30.0%
Very 21.7%
Extremely 19.0%

Somewhat 17.1%

Not much 12.2%

When was the last time you shopped with
one of your consumers at Walmart?

Not applicable 41.0%

Never have 32.5%

More than a year ago . 6.7%

Within the past 12 months . 4.1%




Do you think it would be important to quantify
a consumer’s emotional response to a brand?

Yes 74.7%
Maybe 16.7%

Do you think it is possible to quantify a
consumer’s emotional response to a brand?

Yes 49.8%
Maybe 32.2%

No 9.7%

Don't
know - 8.2%

Are you satisfied with the current balance
between emotional and rational factors in
your brand strategy?

Yes CYWAS
o 23%

know 24.3%

No 24.0%
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