RESEARCH REPORT

[
What's up with media? What's down? Th
What's holding steady? e

Google

Favorable 82.4%

Unfavorable . 4.7%

Neutral P 12.9%

Don't Know 0%

No Opinion 0%

Bing

Favorable - 17.2%

Unfavorable [I 8.9%

Neutral [ 32.0%
Don't Know [ 34.39%

No Opinion - 7.7%

Yahoo!
Favorable [ 32.5%
Unfavorable [T 17.8%

ool | ¢ 5%

Don't Know [ 3.0%

No Opinion I 3.0%

Twitter

Favorable [ 5%
Unfavorable _ 24.9%
Neutral P 213%

Don't Know . 4.7%

No Opinion I 1.2%

10 | THE HUB SEPTEMBER/OCTOBER 2009



Feast

The New York Times

Favorable Y 6 1%
Unfavorable - 14.3%
Neutral P 17.3%

Don't Know I 1.8%

No Opinion  [{ 0.6%

Walmart.com

Favorable _ 34.5%
Unfavorable [ 24.4%
Neutral [ 29.2%

Don't Know [ 6.0%
No Opinion . 6.0%

Target.com

Favorale | 5%

Unfavorable [I 7.7%

Neutral P 19.0%

Don't Know |11 8.3%
No Opinion I 3.0%

Clear Channel Radio

Favorable [ 12.9%
Unfavorable _ 26.5%
Neutral P 2s.2%
Don’t Know _ 21.2%

No Opinion - 11.2%
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