RESEARCH REPORT

12

What makes a supermarket innovative?

Where would shoppers most like to see

innovation? Which supermarkets are
most innovative?

THE HUB  JANUARY/FEBRUARY 2010

The New

How innovative is the supermarket you shop most often?

Somewhat 55.0%
Very 21.7%

Not at all 17.1%

Extremely 63%

In which ways is your supermarket innovative?
(pick as many as apply)

Product Selection 54.3%
Prepared Foods 46.6%
Private Labels 38.9%

Store Layout 31.7%

Checkout 31.7%

Customer Service 29.8%

Promotions 17.3%

Displays 17.3%

Online Tools 13.5%

New Services 12.0%

How important is a supermarket’s prices versus its
innovations to you?

Somewhat 39.6%
Very 37.1%

Extremely 18.3%

Not at all 5.0%




Super

Where would you most like to see innovation at your
supermarket? (pick as many as apply)

Product Selection 51.5%
Store Layout 50.6%
Checkout 41.6%
Prepared Foods 35.5%

Customer Service 33.3%

Promotions 31.6%

New Services 31.6%

Online Tools 29.9%

Displays 25.5%

Private Labels 15.2%

In general, do you enjoy grocery shopping?

Yes 70.3%
No 29.7%

Overall, which era does the supermarket at which you
usually shop most resemble?

2000s 42.7%

1990s 21.4%
1980s 11.5%

2010s & beyond

1970s

19505 8%

1960s N 2.1%
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