RESEARCH REPORT

Our second annual survey on brand

identity reveals big gaps between m r
strong brands.

Apple 70.4%

Google 29.6%

Target 72.7%

Whole Foods 27.3%

Dell 59.9%

HP 40.1%

Nike 85.6%

Adidas 14.4%

Dove (Campaign for 69.6%
Real Beauty)

Pepsi (Pepsi Refresh 30.4%
Project)

Patagonia 51.0%

LL Bean 49.0%

McDonald’s 72.1%

Starbucks 27.9%

12 | THE HUB  JULY/AUGUST 2010



toWhat?

iPhone 75.3%
BlackBerry 24.7%

Hyundai 70.0%
Subaru 30.0%

Wheaties 55.6%

Corn Flakes

44.4%

Muhammed Ali

Michael Jordan

53.7%

46.3%

Wii

Xbox

76.0%

24.0%

BMW

Audi

67.8%

32.2%

Southwest Airlines

Zappos

Survey results: http://hubmagazine.com/survey/brands_2010

63.8%

36.2%
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