RESEARCH REPORT

Has Twitter changed your life as a C ellular

shopper? How about Facebook?

Mobile phones?

Have you ever used Twitter while shopping?

No 93.6%

Yes . 6.4%

Have you ever used Facebook while shopping?

No 95.5%

Yes l 4.5%

How would you feel about ads on Twitter?

It depends
Good DEEL

Great I 2.6%

Other

How do you feel about ads on Facebook?

Neutral 47.5%
Don't like 25.0%
Don

It depends - 12.5%
No opinion - 10.0%

Like them I 4.0%

Love them I 1.0%
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Shoppin

Have you ever used a mobile phone while shopping?

Yes 78.5%

o

If yes, how have you used a mobile phone while
shopping? (choose all that apply)

Research prices/

information e
Download coupons 17.2%

Customer service 14.0%

Consult with I 2.0%
friends/family

Other A

How would you feel about ads on your mobile phone?

Unhappy 69.8%
It depends 16.3%
Okay T o9%

Good 1 2.0%
No opinion I 1.5%
Great I 0.5%

RESPONDENT PROFILE

A total of 200 survey respondents included brand marketers (23%),
consulting firms (21%) and agencies (18%). Twenty-seven percent
worked in packaged goods firms, 9% in media/entertainment and 7%
in retail. A majority were senior-level executives with 77% reporting
more than ten years of experience in marketing.
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